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broAd obJeCtives strAteGiC direCtions suPPorted

1  Support innovative delivery frameworks and methods.

2  Increase strategic investments in people and 
2  technology to empower and to support learning.

3  Enhance pathways between post-secondary education 
3  and training divisions.

4  Maximize the strategic impact of Signature Programs.

5  Enrich Signature Programs.

6  Strengthen the “Northern” identity.

7  Leverage and promote the benefits and values of the 
7  Northern Experience.

8  Become the college of choice for Indigenous People.

9  Improve the alignment of institutional processes and 
9  practices with Indigenous perspectives and values.
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THE NORTHERN EXPERIENCE 
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STRENGTHEN THE "NORTHERN" IDENTITY 

Provide a distinctive institutional and evolving academic environment for learners, employees 

and clients. Provide rural and northern educational opportunities that facilitate applied research, 

entrepreneurship, innovation, community integration, employment, career growth 

and life-long learning. 

LEVERAGE AND PROMOTE THE BENEFITS AND VALUES OF THE NORTHERN EXPERIENCE 

Develop stakeholder specific communications processes to enhance, maintain and leverage 

competitive advantages of the northern lifestyle locally or globally. 

INDIGENOUS PERSPECTIVES 
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BECOME THE COLLEGE OF CHOICE FOR INDIGENOUS PEOPLE 

Integrate western and Indigenous viewpoints, examples and case studies by allocating resources 

to authentic learning experiences and curriculum development. 

IMPROVE THE ALIGNMENT OF INSTITUTIONAL PROCESSES AND PRACTICES WITH 

INDIGENOUS PERSPECTIVES AND VALUES 

Improve cultural awareness/sensitivity and inspire employees and learners to learn more about 

Indigenous culture, history and worldview; and support the Indigenous Education Protocol, while 

taking guidance from the Truth and Reconciliation Commission Report. 
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